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“Finland is
a smart destination
that provides

\ the best customer jour
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From pllots to a national way of W rk 8
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';wor‘k/ng Drg/tal services
differentiate Finnish travel
ahead of the pack”




Platform economy based @‘”S‘t”"'a"d
business models and online bookability

“Multi-channel online availability
for Finnish travel products”



Digital tools helping sustainable development
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Jata driven decisions and collaboration
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Visit Finland
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BUSINESS
FINLAND

KIITOS
THANK YOU
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