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TUI is the world’s number one tourism group

TUI Corporate Communications  |  Group Presentation |  2018

* Numbers based on FY 2018   ** As at January 2018

27 million customers

Global group –
headquartered in 
Germany

Turnover
€18.5bn*

Underlying EBITA 
€1,2bn*

A FTSE 100 
company

Market
capitalisation
€10bn**

Around 70,000
employees

380 hotels

17 cruise ships

Around 1,600
travel shops
in Europe 
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• From 300 individual companies
and brands to one

• 85% digital distribution
*in the Nordics

• Broad choice require
personalised offers

• Component-based, experience
focused booking flow
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And transitions from Tour Operator to Platform Company
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BENEFITSFEATURE FEATUREBENEFITS

AI yield-
management

• Automated pricing system

• Based on artificial intelligence

One CRM

One booking flow

• Optimising online efficiency

• Support customer relationships

One Inventory /
One Purchasing

• Centralised inventory management based
on Blockchain technology

• Bundling of inventory across source
markets

• Artificial intelligence based demand analysis

• Bed swapping mechanism optimizes yield
across source markets

• Reduce cost of sale by strengthening direct
channels

• Share customer insight with wider business

• Cross-selling of TUI products and ancillaries

• Reduce marketing spend

Modern platforms combine AI, Machine Learning, Blockchain as well as personalisation
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“The Data Guild has 
made us to work

together with data and 
tech, coding and 

collaborate instead of
planning. We execute

and then learn instead
of planning for 

execution.”
- Andreas Markerud

Example: TUI’s ’Data Guild’ implemented a Machine Learning framework in six months
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Our sustainability strategy is industry leading & data driven
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Sustainability and customer satisfaction go hand in hand
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In the end, it’s all about the customer



Think Travel.
Think TUI.

Peik Martin, Director Sales & Digital

peik.martin@tui.fi
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Our sustainability efforts are data driven
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